
If She 

DOESN T INTEREST 

You In this 

Outfit... ANN-MARGRET WEARS GORGEOUS 
clothes in most of 
“MADE IN PARIS” 

She also sings, dANCEs 
The pussycat And Flirts 

with Louis Jourdan, 

Richard CRrenna, 

ANd Chad Everett. | 

Edie Adams is in it Too! 

What more do you 

WANT IN A FuNNy 
color movie with A 

couple of new hit songs? 

EXHIBITOR’S CAMPAIGN BOOK FROM M-G-™ 
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FOR ‘MADE IN PARIS” 
PROMOTION 
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VOGUE SAYS: 

“THE PARIS FASCINATION 
ALL THE WAY” 

SEE THIS EXCITING COLLECTION 
AT THESE FINE STORES 
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Any promotion that creates a tie-in with Paris is bound to be of special interest to your fashion 
minded customers. The ‘‘Made In Paris’ promotion brings two important participants together: 
MGM and the young and breezy collection of fashions designed in Paris by Mademoiselle Arlette. 
These spring fashions are manufactured in the U. S. by Arkin. The fashion kit seen on this page 
includes suggested newspaper advertisement, suggested display ideas for windows and interiors, 
publicity releases for newspaper, radio and TV, resource list of Mademoiselle Arlette fashions, 
photographs from ‘‘Made In Paris’’ and fashion show script and will be sent to hundreds of stores 
and fashion editors. ™ The film lends itself so perfectly to fashions that you should arrange with 
the listed stores for a local fashion show. The clothes can be any imports but should lead off 
specifically with the Mademoiselle Arlette collection which is featured in Vogue. Invitations should 
go to all charge account customers and sent well in advance to the Press. An attractive program 
can be made with a label on the cover—‘‘MADE IN PARIS.” Of course, you should tie-in with the 
opening date, etc. . . . During the show the commentation should refer to the ‘“‘Made In Paris”’ 
selection. They should also refer to the fashions with reference to French locale, Longchamps, 
Champs Elysee, Luxembourg Gardens, and Rue de la Paix. m™ The store can also display other 
French imports in the room where the show takes place. The store promotion also includes a con- 
test for the Assistant Fashion Buyers. The best store tie-in will win a trip to Paris via Pan American. 

NATIONAL PRE-SELL! 
Vogue Magazine will feature a four-page spread in their January 15th issue of Mademoiselle Arlette 
fashions. The ad layouts will list 86 stores which carry Arlette clothes. Another big pre-sell has been 
set by M-G-M. Helen Rose, who designed all the clothes for the film, will tour six major cities with 
her fashions. To kick off the tour Miss Rose will do a fashion show in New York for newspaper 
fashion editors. She will also do extensive radio, TV, and newspaper interviews in each city. 

“MADE IN PARIS” 
M-G-M celebrates it with an on-the-spot fashion spectacular... 
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Above: Take two from Paris by Mademoiselle Adette. Lett. yauy worsted wool Suit with: pleated skint Atewt 

RPG, Right, white fibrunne jorket over navy dress. About $50, Both cheokin-iresh from @ fashionshte 

Pan Am fight 
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ENCHANTMENT OF PARIS... 
Seen through the eyes of M-G-Ms MADE IN PARIS’... 
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RENAULT CARS 
Renault is the most famous made French 

car sold in the United States. It has agen- 

cies throughout the country. If not in your 

town you might find a local owner. In any 

event, use the French car to transport 

local girl dressed as a ‘‘oo-la-la Parisi- 

enne.’’ She tours the town in it, stops at 

stores and theatre. Banner the car of 

course. 

SCHOOLS AND 
COLLEGES 
Make a tie-up with local French classes 

and French clubs. Offer theatre passes to 

those who complete an essay contest— 

in French—such as ‘‘Why | would like to 

see Paris.’’ Suggest that you invite as 

your guest, French teachers as well as the 

Club Presidents to see the picture. They 

in turn can promote the contest on cam- 

pus. 

FRENCH TOURIST 
OFFICES 
Contact your local tourist office and set 

up displays in their windows as well as 

other local store windows. They should 

be happy to give you material for almost 

any type of display you can set up. Should 

you have a problem obtaining material 

contact the French Government Tourist 

Office, 610 Fifth Avenue, New York, New 

York. 

LOCAL STORES 
You should arrange to set up a Paris shop 
in the store. Play on the film title ‘‘Made 

In Paris.’"” You can also use American 

made goods with copy such as—Every- 

thing is ‘‘Made In Paris’’ except the care- 

free comfort of American made shoes, 

shirts, etc. 

SPECIAL HOUSE- 
WIVES MATINEE 
Start the ladies talking about the fashion 

seen in the film by having a special house- 
wive’s matinee in advance of your show- 

ing of ‘‘Made In Paris.’’ Invite the local 

press to cover the event particularly the 

women’s page editors. 

You might also want to ask a local disc- 

jockey to publicize and host the screening. 

fo 

TIE-UP WITH 
LOCAL STORES 
FOR WINDOW 
DISPLAYS 
The stills shown here have been 

selected for your use in window 

displays and local retail store 

tie-ups. 

FEATURETTE 
MGM has prepared an excellent featurette 

in color for ‘‘Made In Paris.’’ The film 

subject runs eight minutes and features 

the full cast, Helen Rose, and models 

wearing the Paris fashions. Order from 

your local MGM Field Press Representa- 

tive. 

OPEN-END 
INTERVIEWS 
Dick Strout has recorded interviews with 

Chad Everett and Helen Rose. The ques- 

tion discussed is ‘‘What do women’s fash- 

ions mean to you.”’ Richard Crenna also 

talks to Strout about his varied roles and 
primarily the romantic-comedy part of the 

American journalist in Paris for ‘‘Made In 

Paris.” 

THEATRE 
TRAILER 
M-G-M has prepared a special trailer of 

‘Made In Paris’’ for your pre-sell use 
prior to opening. Some highly entertain- 

ing clips are featured capturing the au- 

thenticity of Paris. Order your trailer from 

National Screen Service. 

TELEVISION 
TRAILERS 
Available in one minute and twenty sec- 

ond spots. These trailers provide room 

for audio override and/or telops for play- 

date and theatre credits. Order from local 

M-G-M Field Press Representative. 

RADIO E.T.s 
M-G-M has prepared a variety of radio 

spots for your pre-sell use. They include 

60's and 20’s. Order your radio spots 

from your local MGM Field Press Repre- 

sentative. 

COLOR STILLS 
Twelve full color stills to a set in 8x10 

size available for use in making up your 

theatre front and completing store tie- 

ups. They feature the stars and high- 

lights from ‘‘Made In Paris.’’ Contact your 
local N.S.S. branch. 

PET SHOPS 
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For an eye-catching theatre 

front, suggest that you make a 

cutout standee from one of the 

colorful three or six sheets. Fol- 

low the illustration shown here 

and mount on board. 

ce 

B ANW-MARGRET - LOUIS JOURDAN - RICHARD CRENNA 
~ EDIE ADAMS - CHAD EVERETT “JOHN McGIVER 

wonteo ty STANLEY ROBERTS - pirectee ty BORIS SAGAL - produced ny JOE PASTERNAK a curerPe proouction 
G2, IN PANAVISION’ AND METROCOLOR 

LOBBY DISPLAYS 
Obtain a variety of French imports available in iocale for 

displays in your theatre lobby—you might work the dis- 

plays into a contest whereby the threatre patrons could 

guess the total value of your display in francs. Winner 

take all. Local stores and radio stations could participate 

as well. 

Arrange to have a girl dressed in French costume test 

the reaction to French perfume. You might spray perfume 

on the hands of all men coming into the theatre. Their 

reaction should make a good feature for your local paper. 

= MUSIC 4“. 

The musical score by George Stoll offers many avenues to exploit the film. 

In addition to the Stoll score, Trini Lopez will have a single of ‘‘Made In 

Paris’ title song to be released through Reprise Records. Count Basie 

and His Band are featured in the opening of the film. Mongo Santamaria 

and His Band beats out rhythms of Ann-Margret’s wild watusi dance num- 

ber in a Paris nightclub. Another song ‘‘Paris Lullaby’’ is sung by Ann- 

Margret and Louis Jourdan in the film. Red Skelton has also composed 

‘‘My True Love”’ which is featured in the film. 

CASUAL SHOPS BEAUTY SHOPS MEN’S STORES 

1875E 1978E 1842E 



THIS CITATION IS FOR § 
YOUR THEATRE: | AIR FRANCE 

Use It! Just Fill In IS A NATURAL TIE-UP! 4 & 
Your Theatre Name! Below are listed the offices and District Managers of Air France, in leading cities of America. Since this 

famed airline links America with Paris, there’s a natural tie-in with MGM’s “MADE IN PARIS” with its beauti- 

ful, color backgrounds of the city, intimate shots of Paris bistros, the top Left Bank Discotheque night club, 

gilded Paris fashion salons, lavish apartments, and many scenes of noted Paris landmarks. Air France head- 

quarters in New York City is alerting its Managers to anticipate calls from MGM Field representatives or 

theatre managers when the fllm opens in cities with Air France offices. Be sure to invite Air France officials 

to a screening of the picture, where possible, then discuss the possibilities of window tie-ups with stills and 

window-card reading, approximately: “You'll want to fly to Paris via AIR FRANCE when you see the new MGM 

spectacular musical romance ‘MADE IN PARIS’ at the (name) Theatre.” Reach for big things: discuss with 

local newspaper idea of building up a “SEE PARIS”! page involving Air France, and any stores carrying French 

products, plus of course, tie-in with the picture. Other ideas may occur in your discussion with Air France 

local offices. Here they are: 

<-> Special Citation =< 
presented by 

THE MOTION PICTURE ASSOCIATION 

OF AMERICA 

to the 

STATE THEATRE 
AIR FRANCE, North, Central America & Caribbean Division 

EASTERN REGION 

DISTRICTS DISTRICT SALES MGR. 
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or ringing their patrons NewYork sNivY.¥10022—-49: Bast 53rd Street—656:6000Mn 8 ae Donald Broadley 
h 100 h : , Philadelphia, Pa. 19102—1420 Walnut Street—PE 5-9100....................-2---cs:c--c----ceeeecceeeeceeeeecoecceeecececeneeeeceeeee John Walker 

Boston, Mass., 02116—Room 520, Hotel Statler Office Bldg., 18 Providence Street—HU 2-4890___................- Wm. Campbell 
t e t motion picture Hartford, Conn., 06106—Statler Hilton Hotel, 10 Ford Street—249-6847................---.---.------------eeeneeeeeeceeee ee William Roan 

ater Buffalo, NY: 14203-——10 Lafayette Square—-8532927 0... .--2<a0-- 2-2. sacecie ok doen pcan cn ot cnececdeeeen = eeeeeateraeeoees James Cameron 
produced by I oe Fy asternak Pintslucee, Pu., 15220 Ceteway-Tewers-261-3860,.2. acc George Kosowan 

M-G-M’s we SOUTHERN REGION 

By { } \ ” aa DISTRICTS DISTRICT SALES MGR. 
ADE | PARIS Washington, D. C. 20036—1120 Connecticut Ave. N.W.—FE 7-871 1 ___...--.-.----------0--------2----eeeeeeeecee ee eee e ee eeeeeenee seen Jack Brown 

Atlanta, Ga. 30303—Fulton National Bank Bldg.—525-6817...........-.---.-----------------------2-ceeeeenneeeene nee neeeen eens James Carey 
Dallas, ;Texas-75201-——18021 Main: Street—_RV Val 54. Vee en a ae canoe ere cane ecb creeaec tee etecetee etwas Edgar Pitman 

Ca) Houston; Texas.77002—1:200) Main Street——CA 5-190 Vso onc oe ca oe ants tara epee eee William Cann 

New Orleans, La. 70130—Rooms 204-238, International Trade Mart Building—529-4404............2..2222-------- Robert Gartrell 

I ce f i 4 n 4" ii t 4A Caribbean Activities: Mr. Jacques Turner, Caribbean Activities Manager—310 S.E. First Street, Miami 32, Fla.—FR 4-2626 

n recognition Of his creative contributions to the Miami, Fla. 33131—First Nat'l. Bank Bldg., 310 S.E. First Street—FR 4 2626 ..0....0.-..0.cceccscceseseeceeeeeeeesueesceeeeneeeneeseeeeeneeenes 
screen and because he has brought immeasurable San Juans F, BR 0000r—Melel le Rada-—F20-0500. 5.5 es ee Philippe Leguichard 

f l h 1 Port-Au-Prince, Haiti—Rue Dantes Destouches Boite Postale 1161—3478_._......--.--2------------------------nnn nnn nn ncn cen eee cece cece eee eeeeee 

enjoyment to people everywhere — we salute Senta Damage, R On coereneiert erst ee Pedro Ripoll 
Havana, Cuba—Edificio J. A. Mella—Manzana de Gomez, Local No. 224, Zulueta 307 

JOE PASTERNAK RESIDENT SALES REPRESENTATIVES: (Southern Region) 
San Antonio, Texas——606Booth Drive——_Di 4-39 73225. -- cos ccccns onc te cee oe te ese neces Miao wee ee Joseph Bryan 

at this milestone in his distinguished career. &# Tampo.3, Fia.—6001 Cresthill Deive—755-7 235 x -ocenctmneevar ieee bree ence denen Earl Wiley 
a Memphis, Tennessee—Skyline Apts., 1270 Popular Avenue, Apt. 706.............-..--.----------------2--------2e0-eeeeeoe Bob McKendrew 

Io, ] se Charlotte; N;\C.328209——P. (@- Box 137-3 3-8 on eave seeeest ome sce sont ebcta scasteis wees sen eaoe eee c acta Vaughn Moore 
Ralph Hetzel, stom luisa Oklahoma——515.West.lothisineet=——LUe 4-024 Vi ea aaa ace daoca rato eterno Toin Dulaney 
Acting President, Fey E 

MPAA Ate MIDWESTERN REGION 

Se DISTRICTS DISTRICT SALES MGR. 
Chicago, Ill. 60403—22 So. Michigan: Avenue—ST 2-618 1 o-oo. = ooo no sacse esate encnen cancer eccens cntenuscenannensoesneeoe= William Yold 
Milwaukee, Wis. 53202—Room 1122, 735 No. Water Street—272-0182........-.20.-222222222--2---20--20---eeeeeeeeeee James Malison 

AVAILABLE GRATIS! ASK YOUR MGM FIELD REPRESENTATIVE! Kansas City, Mo. 64106—Suite 810, Traders Nat'l. Bank Bldg., 1125 Grand Avenue—HA 1-4744.__.._........ Donald Miller 

: : ' St. Louis, Mo. 63101—Room 1418, Ambassador Bldg., 411 North Seventh Street—CE 1-9017................ Gene Middleton 

Take advantage of the lucky circumstances that ‘‘Made In Paris’’ is the Detroit, Mich. 48226—1243 Washington Blvd.—WO 1-1755....-.2--------0---c2ee-ceeeesceeeenneeeeneeeeneeenneescnneeeneeeenneeenneeeene John Isom 
. : ’ Cleveland, Ohio 44415—Suite 707, Bulkley Bldg.—771-5600_...........-----.-222222222--222--2-ce-222eeeeece cone cence neces Don Phillips 

100th picture from famed producer Joe Pasternak, and that the industry's Cincinnati, Ohio 45202—Room 1434, Fifth Third Bank Bldg.—621-4025 noe ee Bob Foreman 
Motion Picture Association of America has issued a Special Citation to a Minneapolis, Minn. 55402—Suite 1512, First National Bank Bldg.—FE 5-215] ee William Klema 

: ? ae ks 2 “Hag 
honor him on this occasion. Use it in publicity, (press release is below) a WESTERN REGION 
and arrange for some local ‘‘name’”’ to present the actual Citation (shown DISTRICTS DISTRICT SALES MGR. 

above) to the Manager on stage or in the lobby. There’s good publicity mile- Los Angeles 14, Calif—518 West Sixth St—MA 5-7171.....--sccco--cccccesseccnsnseeccenseseeeenntescnnneescennueseescnsteecsonness John Keane 
: : : San. Francisco: s; Galit:——-260) Stockton. olreel——YU) 2-710) = 22...) ee ee ed Kostas Boudouris 

age in this, with small effort. San Diego, Calif. 92101—Electronics Capital Bldg., 110 West C Street, Suite 811—233-8146....... Tack Hedge 
Denver, Col. 80202—Suite 2022, Security Life Bldg., 1616 Glenarm Place—623-4359_._.....202222222222222--2n--- Jack Stevens 

* Seattle 1, Wash.—Room 338, White Henry Stuart Bldg.—MU 2-2763...........2.---22-2-2---2--0000-eeceeeeeeeeeeeeeeeeeeees Chas. Cowdery 
Anchorage, Alaska—P. O. Box 6-125, International Airport—BR 7-825] ............----.----.----2-0-2e0eeeeeeeeeeeeeeeeeeeeeee Pierre Duclert 

CANADIAN REPRESENTATION 

DISTRICTS DISTRICT SALES MGR. 

Montreal 2, QuUébec—1020 Rue Ste. Catherine Ouest—UN 1-9001 

Vancouver, B. C._—1018 West Georgia Street 

Ottawa, Ontario—35 O'Connor St., Room 301/3rd floor—CE 6-0601 

MEXICO REPRESENTATION 
DISTRICTS DISTRICT SALES MGR. 

Mr. Alfred de Cabrol, Regional Manager—Paseo de la Reforma No. 76, Mexico City 6, D. F.—Tel.: 35-16-05. 

PLANT THIS PRESS STORY! 
An Angle That Will Appeal To Editors! 

PASTERNAK HAILED 
FOR 100th FILM! 

When MGM’s “Made in Paris” flashes across the screens of the 
world, it will be the 100th film to come to audiences from famed 
producer Joe Pasternak. The occasion is being marked by congratula- 
tions from all sectors of the country, including a Special Citation 
from the Motion Picture Association of America, the central organiza- 
tion of the film business, to which all major companies belong. 

LIVE RADIO SPOTS 

60-SECOND LIVE RADIO SPOT 

ANNOUNCER: What does a girl do in Paris that she doesn't do at home? 

She swings .... with a French accent! And nobody swings like Ann-Margret swings in “MADE IN PARIS"! 

Metro-Goldwyn-Mayer presents .... “MADE IN PARIS,” starring Ann-Margret, Louis Jourdan, Richard Crenna, 
Edie Adams and Chad Everett. 

““MADE IN PARIS" is this year’s most delightful message picture — a message that any red-blooded Ameri- 

can boy will get... . a message that any blue-blooded Frenchman will get... . and every girl will get the 
message, too—even if she’s never been to Paris. And what a Paris it is—from dazzling fashions to irresistible 
songs—the big, beautiful city of love comes alive with a beat—as a beautiful, young American girl learns 

about life, liberty and the pursuit of everything that's ““MADE IN PARIS." See ‘MADE IN PARIS’'—the 

loveliest things in the world are made there—in Panavision and MetroColor. 

It is fitting that this milestone in the career of Joe Pasternak should 
be signalized by an entertainment of stature. ‘““Made in Paris,” a 
spectacular musical directed by Boris Sagal, stars Ann-Margret, Louis 
Jourdan, Richard Crenna, Edie Adams, Chad Everett and John Mc- 
Giver. Pasternak, master of glamor, has gone all out to bedeck an 
exciting romance of the fashion world, from sophisticated New York 
locations to gilded Paris salons, with eye-filling beauty in authentic 
backgrounds of New York and Paris. The cameras have caught in- 
timate shots of Paris bistros, the top Left Bank Discotheque night 
club, lavish apartments and vistas of the City of Light, all in rich 
color. The story of an American girl who takes over Paris with frugs, 
fashions and flirtations, lends itself to jet-speed action that never 
lets up. 

30-SECOND LIVE RADIO SPOT 

ANNOUNCER: The loveliest things in the world are ‘‘MADE IN PARIS''—and “MADE IN PARIS" is the 

loveliest message picture of the year for any boy who's interested in any girl who's interested in any boy. 
Metro-Goldwyn-Mayer presents . . . . “MADE IN PARIS'’—starring Ann-Margret, Louis Jourdan, Richard 
Crenna, Edie Adams and Chad Everett. ““MADE IN PARIS’’—the swinging story of a beautiful American 

girl who becomes an overnight sensation in Paris! Get the message? Get the picture! In Panavision and 
MetroColor. ‘‘MADE IN PARIS''—This year's new look in fashion and fun! 

20-SECOND LIVE RADIO SPOT 

ANNOUNCER: What does a girl do in Paris that she doesn't do at home? She swings—with a French accent! 
And nobody swings like Ann-Margret in “MADE IN PARIS." She's an overnight sensation as she learns about 

life, liberty and the pursuit of everything! See MGM's ‘‘MADE IN PARIS'’—the loveliest things in the world 
are made there—in Panavision and MetroColor. 

Pasternak, who won acclaim for his handling of last year’s Academy 
Award show, acknowledged the best in recent years, has many high- 
light attractions among the 100 pictures he has produced, for instance 3c 
such memorable hits as “Hit The Deck,” “The Great Caruso,” “The E 10-SECOND LIVE RADIO SPOT 
Student Prince,” ‘Love Me or Leave Me,” and many others. But it ee 
is not his philosophy to look back or rest on his laurels. “Made in a ANNOUNCER: The loveliest things in the world are “MADE IN PARIS'"—the motion picture that was made 
Paris” his new MGM offering is for today’s youthful, swinging rg with lovers in mind. See Ann-Margret, Louis Jourdan, Richard Crenna, Edie Adams and Chad Everett in MGM's 
audience, with songs and personalities alive with the excitements Sr MADE IN PARIS''—the most exciting new look in fashions—and fun ... in Panavision and MetroColor. 

of 1966! me 



| TODAY'S YOUTH LIKES TO LET OFF STEAM | 
Ann-Margret 

For the first time I have a chance to 

“speak my piece” and that’s just what 

I’m going to do. 

I think the young people of today are 

fantastic. They are more aware, knowl- 

edgeable, mature and hold greater per- 

sonal integrity than at any other time in 

history. And they are retaining and de- 

veloping these values in the most trou- 

bled era in the history of mankind. 

There, I’ve said it and I’m glad. 

When a beautiful, New York 
fashion buyer like Ann-Margret 
goes to Paris, invitations for 
everything—from a spectacu- 
lar Fashion Show to night club 
dancing to the rhythms of 
Count Basie and Mongo Santa- 
maria—start pouring in. That’s 
the situation in ‘‘Made in 
Paris,’? MGM’s romantic com- 
edy in Panavision and color, in 
which Ann-Margret is wooed 
by a trio of suitors, Louis 
Jourdan, Richard Crenna and 
Chad Everett, with Edie Adams 
adding to the entertainment. 

Made in Paris 
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More often than not, the first ques- 

tion asked me on an interview is: “Do 
you think that the morality of today’s 
youth will continue to decline or is there 
a chance of some improvement ?” I start 
to boil, I’m angered because so much of 
society assumes that teen-age morality 

is at an all-time low. I don’t believe this 
for one moment. I admit that the ideals 
of our youngsters have changed. But so 
have many other things, 

The young people in this so-called 
“oo-g0 age’ have been tested, polled, 
examined and re-examined under the 
magnified eye of international commen- 
tators to the point where even minor 
occurances and incidents are blown up 
to a proportion that is completely out 
of perspective. Many of the problems 
they face are created by their elders. 
Politically, youth questions ; philosophi- 
cally they wonder; and for amusement 
they seek an outlet they can call their 
own. 

It’s nothing new. We are criticized 
for the current dances—the Frug, Wa- 
tusi, Swim. What about the Charleston, 
Black Bottom, Jitterbug? Then there is 
the criticism of clothes—the short 
skirts and boots. What about those old- 
time rolled stockings and ankle-strap 
shoes? And our hair, Any “wilder” than 
the flapper bob with its spit curls? 

Dance “The Wobble”’ 

Ina film I recently completed, Metro- 
Goldwyn-Mayer’s “Made in Paris,” we 
have Count Basie for two numbers 
which Quincey Jones wrote especially 
for the picture. They are “Skol Sister,” 
which I’m proud to say Count Basie 
dedicated to me, and “Goof Proof.” 
Chad Everett and I dance “The Wob- 
ble” to them. Some of the jazz purists 
in the company were a bit scandalized 
that Count Basie would stoop to rock 
’n’ roll, but this great musician didn’t 
have a qualm.- He told me he likes to 
have young players in his band, that he 
likes to make music for young people, 
and that he is happy when parents of 
teen-agers ask him to bring his band to 
their parties. 

These current dances provide us with 
a way for letting off steam. I don’t 
drink or smoke. I do drive a motorcycle 
—my way of blotting tension. We feel 
the accelerated pace of today’s living 
just as much as adults. We're quite 
aware of the tensions of the world situ- 
ation. The Peace Corps is a living ex- 
pression of how the young can help. | 
am confident that tomorrow’s world is 
going to be much better because of to- 
day’s youth, Problems will continue to 
exist, but I for one am convinced that 
the young people of today will be more 
than capable of facing them. 

After a roustabout bedroom scene 
in MGM’s “Made in Paris,” in which 
Chad Everett and Ann-Margret be- 
come involved in some rough-house 
comedy antics, the young leading 
man sent his glamorous co-star a 
basket of her favorite flowers, yellow 
roses. Attached to the gift was a card 
reading: “Dear Ann-Margret. This is 
to atone for yesterday’s bruises. 
From the middle-weight champion 
of the bedroom, Chad.” 
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A dreaming Ann-Margret is about to get a big surprise when 
she wakes up — in the person of handsome Frenchman Louis 
Jourdan. It’s one of the rib-tickling scenes from ‘‘Made in 
Paris,’” MGM’s gay comedy in Panavision and color, revolving 
around the romantic entanglements of a lovely New York 
fashion buyer who goes to Paris and discovers that men in the 
fashion world are really ‘‘designing.’’? The sparkling cast also 
stars Richard Crenna, Edie Adams and Chad Everett. Songs, 
dances andaspectacular Fashion Show add to the entertainment. 
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It’s a dancing Ann-Margret in MGM’s sex-appealing comedy, ‘‘Made in Paris,’’ 
she shakes up Paris’ Left Bank, whirls to Mongo Santamaria’s music, shimmers to Count Basie’s 
beat and introduces the ‘“‘Wobble.”’ At top, with dance and love partner Chad Everett in a night 
club sequence. Below, the vibrant star is accompanied by accordionist Frank Morocco as she per- 
forms a Watusi version of a Russian dance in the Dead Rat Cafe. At right, Ann-Margret shakes a 
tamborine in a whirlwind climax to the dance. The gay Panavision and color attraction also stars 
Louis Jourdan, Richard Crenna and Edie Adams in the story of a beautiful young New York 
fashion buyer on a Paris spree, highlighted by a spectacular Helen Rose-designed Fashion Show. 

in which 
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ANN-MARGRET DAZZLES AS FASHION BUYER SAMPLING FRENCH 
STYLES IN ROMANCE IN MGM'S SKYLARKING “MADE IN PARIS” 

Louis Jourdan, Richard Crenna, Edie Adams, Chad Everett in All-Star Cast 

of Gay Romantic Comedy Featuring Songs, Dances and a Spectacular 

Helen Rose-Designed Paris Fashion Show 

It’s no wonder America’s theatre 

owners named Ann-Margret “Outstand- 

ing Star of the Year.” Wait until you 

see her in Metro-Goldwyn-Mayer’s 

scintillating new romantic comedy- 

drama, ‘‘Made in Paris.” She shakes up 

Paris’ Left Bank, dances to Mongo 

Santamaria’s rhythms, shimmers to 

Count Basie’s beat, performs a wild 

Apache, sings, revolutionizes French 

fashions in a $100,000 Helen Rose-de- 

signed wardrobe, and becomes roman- 

tically involved with not one but 

THREE leading men—Louis Jourdan, 

Richard Crenna and Chad Everett. And 

adding to the fun are Edie Adams and 

John McGiver. 
Everything about this picture, includ- 

ing a spectacular Paris Fashion Show, 

with what today’s girl will wear tomor- 

row worn by the world’s most beautiful 

models, is designed for entertainment. 

Filmed on a lavish scale by producer 

Joe Pasternak, in Panavision and Met- 

rocolor, it has extravagantly striking 

settings, ranging from sumptuous 

apartments, fashionable restaurants, the 

rich appointments of a Paris fashion 

house, night clubs and bistros to the 

excitement of Les Champs Elysees. 

On top of that, “Made in Paris” has 

wit, humor, sizzling love scenes and 

skylarking fun in Stanley Roberts’ 

story of a beautiful girl who is sent to 
the French capital as a fashion buyer, 
meets the city’s leading designer who 
tries to teach her about the latest fash- 
ions in love; is given a whirl by an 
American newspaper man who knows 

his Left Bank and his rights with wom- 
en; and, finally, has to decide between 
them and the boss’s son, who has chased 
her across the Atlantic. 

Louis Jourdan plays the designer, 
Richard Crenna the newspaperman, and 
Chad the boss’s heir. And Edie Adams 
is the gal Jourdan thinks is occupying 
his bed when he returns to his apart- 
ment one night until he discovers that 
Ann-Margret has unknowingly substi- 
tuted for her career-girl friend. 
The comedy hi-jinks are enlivened by 

the film’s nightclub and other musical 
interludes in which lilting melodies are 
introduced, some sung by AnnMargret 
and Louis Jourdan, others used as a 
background for the spirited dance num- 
bers. They include the pensive “Paris 
Lullaby,” sung by the duo in a lovely 
sequence on the bank of the Seine, 
“Made in Paris,” sung by Trini Lopez, 
Count Basie’s “Skol Sister” and “Goof 
Proof,” “ My True Love” and a rous- 
ing rendition of “You Gotta See Mom- 
ma Every Night” by Ann-Margret and 
Reta Shaw. 

Boris Sagal is responsible for the 
fast-moving and light-hearted direction 
of “Made in Paris’; Milton Krasner 
for the striking photography; George 
Stoll for the music score; and David 
Winters for the choreography. 

But that spectacular Fashion Show 
of Helen Rose originals alone makes 
this captivating romantic comedy worth 
seeing. And don’t think the males in the 
audience won’t have their eyes glued to 
the screen when they watch those stun- 
ning models parade around in everything 
from a Persian Lamb ski suit, to a 14- 
Karat gold evening gown trimmed in 
sables, to a half-ounce chiffon night- 
gown! 

Put “Made in Paris” down on your 
MUST list. It’s the entertainment gem 
of the year. 

| UBUD UU BUI BUR DUB BUB OR 

Chad Everett woos and wins 
Ann-Margret against some 
tough competition in the per- 
sons of Louis Jourdan and 
Richard Crenna in MGM’s 
sex-appealing romantic com- 

WOOT OUOuAL 
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edy, ‘*‘Made in Paris.’’ Edie 
Adams also stars in the Pana- > D 

vision and color attraction, a \Q 
skylarking love story high- \@ 
lighted by songs, dances anda A 
spectacularParisFashionShow. ig 
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Ann-Margret eludes the clutches of over-ardent Chad Everett 
in a scene from ‘‘Made in Paris,’? MGM’s skylarking romantic 
comedy in Panavision and Metrocolor in which a beautiful New 
York fashion buyer goes on a spree in Paris. Highlighted by 
songs, dances and a spectacular Fashion Show, the new picture 
also stars Louis Jourdan, Richard Crenna and Edie Adams. 
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36 HELEN ROSE ORIGINALS IN SPECTACULAR FASHION SHOW ARE 

WORN BY WORLD'S MOST STUNNING MODELS IN “MADE IN PARIS” 

One-hundred-and-fifty-thousand dol- 
lars on the hoof walks back and forth 
on the runway of a Paris Fashion 
Salon. Instead of Paris, however, the 
French salon is in Culver City, Cali- 
fornia, at the Metro-Goldwyn-Mayer 
Studios. But you could have fooled 
Paris-born Louis Jourdan, cast as a 
fashion designer, whose resemblance to 
a French couturier is purely intentional. 

The set is the background for the 
fashion show sequence featuring 36 
Helen Rose Originals in “Made in 
Paris.” The new Joe Pasternak produc- 
tion, in Panavision and color, has glam- 
our, lavishness and extravagance, along 
with stars Ann-Margret, Jourdan, 
Richard Crenna, Edie Adams and Chad 
Everett. 

Bottles of perfume priced at $600 
each dress the Boutique. So do hand- 
sewn shoes at $250 a pair and such ac- 
cessories to drive a,.women out of her 
mind as spider-sheér lingérie, Belgian 
lace gloves and diamond eardrops. 

Nine of the world’s most beautiful 
models parade in the gowns, which 
range from a $5,000 creation dripping 
in sables to silver-blue fox rompers, a 
Persian lamb ski suit and stunning eve- 

ning gowns of deceptive simplicity. It is 
a complete couturier collection by Miss 
Rose, who scored a coup in persuading 
producer Pasternak to use American 
product to create a French-image ward- 
robe. But despite the extravagance and 
exotic notes, the clothes are not freak- 
ish. 

Fads Are For Fools 

According to Miss Rose, “High fash- 
ion is wonderful, Fads are for fools.” 
The two time Academy Award-winning 
designer maintains that it is the woman 
who comes before the dress. Which 
brings the models into focus, nine of 
the most glamorous and popular girls in 
the world of fashion—Jackie Mitchell, 
Pat Jones, Norma Quine, Pat Quinn, 
Lydia Stevens, Rosalee Calvert, Ruth 
Johnson, Maruja Ploss and Norma 
Clark. 

In the studio commissary, their ele- 
gance drew plenty of attention, but it is 
their taste in food which resulted in 
pure envy. Despite their reed-like slen- 
derness, none forgoes dessert, even to 
pie and ice-cream! 

As Rosalee Calvert observed, “I 

work too hard to worry about my fig- 
ure, I don’t have time to lie around and 
get lumpy.” 

Not many of the models were inter- 
ested in becoming actresses. Norma 
Quine, when asked, replied, “Do I want 
to be an actress? No, A star? Yes.” 

AJl agreed that women dress for men 
and that men prefer feminine clothes 
that are sexy. Exercise dominates their 
rules for keeping trim (Miss Calvert 
excepted). Several have trouble keeping 
their weight up. Wearing a figure- 
moulding evening formal of white 
crepe, Lydia Stevens, a dreamy-eyed 
brownette, 5/9”, weighing a mere 116 
pounds and with a sense of humor, was 
asked how she kept her figure. 

Her answer: “In the dresser drawer.” 
It was Miss Stevens who puzzled di- 

rector Boris Sagal. A few moments be- 
fore the model appeared on the runway. 
Miss Roe cautioned her to hold her 
shoulders back to accentuate the bust- 
line of her gown. Rehearsing backstage. 
Lydia seemed to be talking to herself. 
“What in the world are you mutter- 

ing about?” asked Sagal. 
Miss Stevens smiled. “Think big! 

Think big!” she said. 

CHAD EVERETT YOUNG ACTOR ON THE GO 
IN MOVIES, AND HIS DIRECTION IS UP! 

SHE'S DAZZLING 
AND DELIGHTFUL 

Ann-Margret, who was named 
**Star of the Year”’ by America’s 
theatre owners, is also one of 
the screen’s most beautiful 
stars of this or any other year. 
The glamorous redhead makes 
her latest appearance in 
M-G-M’s ‘‘Made in Paris,’’ in 
which she sings, dances and is 
romantically involved with no 

°| less than THREE leading men 
— Louis Jourdan, Richard 
Crenna and Chad Everett. 

Made in Paris 
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Chad Everett is a young man on the 
go and the direction he is going is—up. 
Signed by Metro-Goldwyn-Mayer to an 
exclusive long-term contract, Everett 
currently co-stars with Ann-Margret 
in the tuneful romance, “Made in 
Paris.” According to the film’s produc- 
er, Joe Pasternak, who has discovered 
as much talent as anyone in Hollywood, 
“The boy has got it.” 

Everett bided his time in achieving 
movie fame, While still at Wayne Uni- 
versity, he had an offer to come to Hol- 
lywood but elected to remain in college 
and complete his course. Later, along 
with other members of the drama de- 
partment at Wayne, he toured India at 
the invitation of the State Department, 
appearing in a program of one-act 
plays. 

Variety of Roles 

“The experience was invaluable,” he 
asserts. ““We were given a chance to 
play a wide variety of roles, sometimes 
appearing in two or three different 
parts in the same play. It was repertoire 
theatre at its best for we were star, ex- 
tra and stagehand rolled into one. 
Sometimes we made mistakes but we 
profited by them. Today, B pictures, the 
old training ground for neophyte actors, 
are a thing of the past. Many players 
have to perfect their trade on television, 
where they are seen by millions of view- 
ers. There, your mistakes can be a dis- 
aster.” 

Everett’s versatility has provided him 
with well-rounded acting assignments. 
He proved that he could sustain a char- 
acter over a long period of time with 
his TV series, “The Dakotas.” He es- 
tablished himself as a sensitive actor 
with his performance as the half-breed 
Indian in “The Cry of the Laughing 
Owls” and his singing and dancing in 
“Get Yourself a College Girl” drew 
enthusiastic response, both from teen- 
agers and adults. 

Hollywood is convinced that “Made 
in Paris,’ a major production, will es- 
tablish Chad Everett as a major star— 
a young man who has it made and who 
has the “it” to keep him on top. 

Producer Joe Pasternak does not 
anticipate any difficulty in getting 
radio plugs in France for his new 
Metro-Goldwyn-Mayer romantic 
comedy, “Made in Paris,”’ in which 
Ann-Margret sings, dances and ro- 
mances with Louis Jourdan, Richard 
Crenna and Chad Everett. Paster- 
nak’s son, Michael, operating under 
the nom-de-plume of “President 
Roscoe,” is Paris’ number one disk 
jockey on Europe’s number one ra- 
dio station. And, as it happens, Pres- 
ident Roscoe is Ann-Margret’s num- 
ber one fan! 
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HELEN ROSE AND MODELS OF THE “MADE IN PARIS” FASHION SHOW 

A spectacular Paris Fashion Show for which Academy Award-winning designer Helen Rose 

created a fabulous collection of clothes-of-tomorrow is a highlight of MGM's romantic-comedy, E 

‘‘Made in Paris,”’ starring Ann-Margret with not one but THREE leading men — Louis Jourdan, 

Richard Crenna and Chad Everett. Shown here are some of the out-of -this-world gowns as worn 

by some of the world’s most famous models. At lower right, Miss Rose points to one of her fashion 

sketches for the lavish Panavision and color movie. The designer created more than 40 eye- 

filling costumes for Ann-Margret, co-star Edie Adams and the glittering Fashion Show. 
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WHEN WOMEN ARE SHOCKING TO MEN 

“Men are more easily shocked than women.” 
The speaker, Louis Jourdan, couldn’t care less about the moral implication 

of his statement. He refers to the feminine mystique in fashions. 
“Why women camouflage their figures in clothes that go against the body 

line is a mystery to males,” he declares. “It is more, it is shocking. The dress 
should be part of the woman, friendly to her figure — not its enemy. The 
silhouette and shape should be guided by nature.” 

Jourdan’s interest in fashion, inherent in any Frenchman, was stimulated 
by his current film role, that of the romantic French designer in Metro- 
Goldwyn-Mayer’s “Made in Paris.” He plays a fashion expert who knows 
his women, in and out of the fashion salon. The clothes for the picture’s 
spectacular fashion show were created by Hollywood’s famous couturier, 
Helen Rose. 

“Miss Rose’s fashions are imaginative, gay and incredibly beautiful,” 
Jourdan states, “and in some cases, purposely ‘way out.’ She did this so that 
the fashion show would stimulate comment. In her clothes for Ann-Margret 
and Edie Adams, she maintained the credo of every fine designer, namely 
that the woman is more important than the gown.” 

Jourdan feels that women underrate men’s knowledge and interest in 
feminine attire. “Every man wants to be proud of the woman he escorts,” 
he says, “and any woman who doesn’t dress to please the man she loves is 
foolish. Personally, I am proud that my wife has been listed among the 
Best-Dressed Women. When we are in Paris, I often accompany her to the 
various showings. Chanel is her favorite, but she also loves the clean-cut 
lines of California sportswear.” 

As for his views on fashion in general, Jourdan says, “The nationality of a 
woman has nothing to do with whether or not she dresses well. There are no 
tricks to style. Simplicity is the key.” 

TWO GUYS BATTLE 
FOR ANN-MARGRET 

Louis Jourdan and Chad Everett re- 

cently knocked themselves out putting 

on a better show than Liston and Clay. 

Of course, Sonny and Cassius didn’t 

have the incentive of an Ann-Margret. 

Before the day ended on the set of 

“Made in Paris” at MGM, Jourdan had 

a bruised shoulder and Everett a black 

eye. 

The two slugged it out over the film’s 

curvaceous heroine, who is the center 

of heart interest among not only Jour- 

dan and Everett, but Richard Crenna. 

He waited until his rivals had used up 

their energy on each other, and then 

stepped in to take over Ann-Margret 

—temporarily. 

Also involved in the hilarity proceed- 

ings of “Made in Paris” is Edie Adams. 

She stayed out of the fights! 
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Produced by Joe Pasternak. Directed by 

Boris Sagal. Written by Stanley Roberts. 

Director of Photography: Milton Krasner, 

A.S.C. In Panavision and Metrocolor. Music 

Score Composed and Conducted by George 

Stoll. Associate: Robert Van Eps. Choreog- 

raphy by David Winters. Count Basie and 

His Octet. Mongo Santamaria and His Band. 

Trini Lopez sings ‘Made in Paris.’’ Music by 
Burt Bacharach, Lyric by Hal David. Song: 

“Paris Lullaby’: Music by Sammy Fain, Lyric 

by Paul Francis Webster. Count Basie’s ‘‘Skol 

Sister’ and “Goof Proof’ Composed by 
Quincy Jones. ‘‘My True Love’’ Composed by 

Red Skelton. Gowns Designed by Helen 

Rose. Art Direction: George W. Davis and 
Preston Ames. Set Decoration: Henry Grace, 

Keogh Gleason. Film Editor: William Mc- 

Millin. Assistant Director: Donald C. Klune. 

Make-Up Supervision: William Tuttle. Unit 

Production Manager: Al Shenberg. Special 
Hair Styles by Sydney Guilaroff. Recording 

Supervisor: Franklin Milton. A Euterpe Pro- 

duction. Presented by Metro-Goldwyn- 

Mayer. 
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LOVERS’ TIFF 

PRODUCER NAMES HIS 
FILMS AFTER PLACES 
Producer Joe Pasternak has an affin- 

ity for featuring cities, states or coun- 
tries in the titles of the movies he 
makes, 

Latest is MGM’s romantic comedy, 
“Made in Paris,” starring Ann-Mar- 
gret, Louis Jourdan, Richard Crenna, 
Edie Adams and Chad Everett. 

Back in 1934, even before coming to 
Hollywood, he produced a picture called 
“Scandal in Budapest,” which is where 
it was filmed. 

His American productions include 
“Song of Russia,” “Holiday in Mexico,” 
“Nancy Goes to Rio,” “The Duchess of 
Idaho” and “Meet Me in Las Vegas.” 
New Orleans apparently is his favor- 

ite town, In 1941, Pasternak made “The 
Flame of New Orleans” and nine years 
later, he came up with “The Toast of 
New Orleans.” 
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Ann-Margret has not one but THREE handsome leading men 
in ‘‘Made in Paris,’’ MGM’s sex-appealing romantic comedy 
in Panavision and Metrocolor. Clockwise, Chad Everett, Richard 
Crenna and Louis Jourdan play the guys who want to teach 
a young New York fashion buyer the new Paris fashions in 
LOVE — with hilarious results! Songs, dances and a spec- 
tacular Fashion Show add to the sparkling entertainment. 
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LOCATION FILMING—WHAT I$ THAT? 
By 

Richard Crenna 

I’m probably the only actor in Holly- 
wood who has never been issued a pass- 
port. I’m also probably the only one 
whose beautiful new luggage boasts no 
shipping scars or foreign travel labels. 
When a producer announces that we’re 
going on location, I grab a toothbrush 
and a pair of socks. It’s all I’ve ever 
needed. 

It’s not that I don’t like to move 
around. It’s just that my acting des- 
tiny apparently is to remain in Los 

Richard Crenna, as an Ameri- 
can journalist in Paris with an 
eye for news, also has an eye for 
lovely young fashion buyer 
Ann-Margret in ‘‘Made in 
Paris,’’> MGM’s sex-appealing 
romantic comedy in Panavision 
and color. The cast also stars 
Louis Jourdan, Edie Adams and 
Chad Everett with songs, dances 
and a spectacular FashionShow 
adding to the something- 
for-everyone entertainment. 
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Angeles County. Once in a while they 
take me forty miles out of town to some 
desert hamlet, which for me is a big 
trip. I thought I had it made when the 
chance came to play opposite Ann-Mar- 
gret in Metro-Goldwyn-Mayer’s “Made 
in Paris.” This was it! I called my doc- 
tor, got all the shots, and made arrange- 

ments with a gardner to cut the grass. 
What happened? They dusted off the 
Eiffel tower on the back lot at MGM in 
Culver City and shot the picture there. 
I ordered crepe suzettes in the com- 
missary every day, but it wasn’t the 
same thing. 

As I said, this is nothing new. One of 
the most glamorous trips for the 
“Slattery People” series was a journey 
to a housing tract in West Covina, 
twenty minutes by car from Los 
Angeles’ City Hall. Another time, we 
shot a location scene in Encino, two 
blocks from my house, I’m the only 
Hollywood actor who walks to location, 
When I got the chance to play in “The 
Pride of St. Louis,” I was estatic. 
Major league ball teams travel, don’t 
they? Well, it was finished in Wrigley 
Field — Los Angeles, not Chicago. I 
even rode a streetcar down there one 
day because it took longer. 

Two-Minute Ride 

Then there was the TV show in 
which the script called for lakes and 
hillsides. The producer took me _ to 
Franklin Canyon Reservoir, two min- 
utes north of Sunset Boulevard. The 
canyon ride made me dizzy. I closed my 
eyes and pretended it was the Alps. 
Then came along the chance to star op- 
posite Shirley MacLaine in “John Gold- 
farb, Please Come Home.” The script 
had a foreign locale, mystery and ad- 
venture. I rushed out to buy an English 
trench coat and have a decent passport 
photo taken. The film was shot in Lan- 
caster, California. A good broad- 
jumper can make it from Hollywood in 
two tries. 

However, I’m encouraged. On the 
“Made in Paris” set, Louis Jourdan 
gave me the name of his French tailor. 
Director Boris Sagal told me all about 
his brother who lives in Moscow, and 
Producer Joe Pasternak promised me 
an autographed copy of his new Hun- 
garian cookbook. But I’m still waiting 
to meet the producer who’ll approach 
me for a real “runaway” production. It 
will probably be on Catalina Island, but 
I could take a slow boat and shut my 
eyes, 

Although it’s titled ‘Made in 
Paris,” the background of the play- 
ers and production heads of MGM’s 
new romantic comedy might have 
“made the scene” in almost every 
part of the world. Ann-Margret, who 
tops the cast, is Swedish. Louis Jour- 
dan is French; Richard Crenna, Ital- 
ian; Chad Everett a Yankee. Boris 
Sagal, the film’s director, is of Rus- 
sian ancestry, and producer Joe 
Pasternak is Hungarian! 

EDIE ADAMS GETS 
THAT WISH TO BE 

FASHION STYLIST 
In MGM’s “Made in Paris,” Edie 

Adams comes nearest to achieving one 

of her girlhood dreams—to be another 

Hattie Carnegie. Wearing a fabulous 

Helen Rose wardrobe, she plays a 

fashion buyer who romps through ro- 

mantic mix-ups along with Ann-Mar- 

gret, Louis Jourdan, Richard Crenna 

and Chad Everett. 

After graduating from high school, 

Edie had to make a decision between the 

Julliard School of Music or the Trap- 

hagen School of Fashion Design. A toss 

of the coin turned up Julliard. She 

studied there for five years in prepara- 

tion for a teaching career until a friend 

persuaded her to try out as a contest- 

ant on Arthur Godfrey’s “Talent 

Scouts.” She had chosen an operatic 

selection, but after musical director 

Archie Blyer took one look at Miss 

Adams he advised her to switch to a 

popular tune. 

“You're beautiful,” he told her, ‘and 

you'll win with the classical number. 

But sing a pop song and you'll end 

up with all kinds of job offers.” 

That’s exactly what happened. Edie 

sang a popular tune, lost the contest 

and won a stellar spot with a club in 

Toronto, Canada. Her career was 

launched. From then on she won all 

kinds of contests, i.e. : “Miss New York 

Television” and “Miss U.S. Television.” 

“T was permitted to sing anything I 

wanted, classical or modern, as long as I 

wore a bathing suit,” Edie recalls. 

One of her appearances was with 

Ernie Kovacs, whom she later married. 

Her talents as a singer and comedienne 

created increasing notice and won her 

the role of Eileen in “Wonderful 

Town” on Broadway. This in turn 

brought her two Donaldson Awards. 

Then she received the Tony Award for 

her performance as Daisy Mae in her 

second Broadway show, “Lil’ Abner.” 

When Ernie Kovacs signed for his 
screen debut, he and Edie moved to the 
West Coast, where Miss Adams con- 

tinued to make guest appearances on 
television and in supper clubs. In 1960, 
she played her first dramatic role in 
Billy Wilder’s film, “The Apartment” 
and the die was cast for her accepta- 
bility as an actress of versatile talents. 

Following Ernie Kovacs’ death, Miss 
Adams married music publisher Marty 
Mills and their sizeable household now 
includes four-year-old Mia Susan and 
two of Kovacs’ daughters by a previous 
marriage whom she has adopted. 

LIVING IT UP! 

Ann-Margret dances a wild 
Watusi in a night club scene of 
**“Made in Paris,’’ MGM’s 
sex-appealing romantic com- 
edy in Panavision and color, in 
which she has not one but 
THREE leading men in Louis 
Jourdan, Richard Crenna and 
Chad Everett, with Edie Adams 
adding to the fun. Songs, the 
lilting rhythms of Count Basie 
and Mongo Santamaria and a 
spectacular Helen Rose -de- 
signed Fashion Show add _ to 
the sparkling entertainment. 

Still 1839-17 Made in Paris Mat 1-A 
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Ann-Margret’s at it again. Now 
she breaks a vase over Chad Everett’s 
head. But this time, it’s in the script. 
The “shattering” scene takes place 
in MGM’s new romantic comedy, 
“Made in Paris,”’ also starring Louis 
Jourdan, Richard Crenna and Edie 
Adams. Ann-Margret hit the head- 
lines a while ago when she inadvert- 
ently tossed an ash-tray during a 
rehearsal for “Once a Thief’ and 
cracked open director Ralph Nel- 
son’s head, with the wound requiring 
19 stitches. 

Still 1839-122 

A quizzical Chad Everett looks on as Edie Adams imparts some 
startling news to Ann-Margret in this scene from ‘‘Made in 
Paris,’” MGM’s sex-appealing romantic comedy in Panavision 
and Metrocolor revolving around a lovely New York fashion 
buyer who goes to Paris and learns about the new fashions in 
LOVE! In addition, two of her knowing instructors are Louis 
Jourdan and Richard Crenna. Songs, dances and a spectacular 
Paris Fashion Show add to the sparkling entertainment. 

Made in Paris Mat 2-D 
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doesn’t interest 
you in this 
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Ann-Mar¢égret 
wears gorgeous 

clothes in most of 
“MADE IN PARIS” 

She also sings, dances 
the pussycat and flirts 
with Louis Jourdan, 
Richard Crenna, 
and Chad Everett. 
Edie Adams is in it too! 

What more do you 
want in a funny 
color movie with a 
couple of new hit songs? 

Metro-Goldwyn-Mayer presents "Made In Paris” starring Ann-Margret, 
Louis Jourdan, Richard Crenna, Edie Adams, Chad Everett, 
co-starring John McGiver. Written by Stanley Roberts. Directed by Boris Sagal. 
Produced by Joe Pasternak. A Euterpe Production in Panavision” and MetroColor, 
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Metro-Goidwyn-Mayer presents "Made In Paris” starring Ann-Margret, 
Louis Jourdan, Richard Crenna, Edie Adams; Chad Everett, 
co-starring John McGiver. Written by Stanley Roberts. Directed by Boris Sagal. 
Produced by Joe Pasternak. A Euterpe Production in Panavision” and MetroColor. 
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It’s wine, women and song in 
**Made in Paris,”’ with fashion 
designer Louis Jourdan teach- 
ing Ann-Margret the latest 
Paris fashions in LOVE. 
MGM’s romantic comedy in 
Panavision and Metrocolor also 
stars Richard Crenna, Edie 
Adams and Chad Everett. 
Adding to the entertainment 
are the dance rhythms of Count 
Basie and Mongo Santamaria 
and a spectacular Helen Rose- 
designed Fashion Show. 
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Ann-Margret falls under the spell of handsome Frenchman 
Louis Jourdan in ‘‘Made in Paris,’?’ MGM’s sex-appealing ro- 
mantic comedy in Panavision and color in which a lovely young 
New York fashion buyer goes to Paris and learns some new 
things about — LOVE. Highlighted by songs, dances and a spec- 
tacular Fashion Show, this sparkling entertainment-for-every- 
body also stars Richard Crenna, Edie Adams and Chad Everett. 
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